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Consumer Internet Traffic (PB per Month)
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TV Ad Spending vs. Internet Ad Spending, 2000 to Present
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radio, podcast, social media and mokile. More info: zenithoptimedia.com. Source: ZenithOptimedia Advertizing Expenditure
Forecasts (April 2011},
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Journal of Compueational Science 2 (2011)1-8

Contants lists avallable at SciencaDiract
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Twitter mood predicts the stock market

Johan Bollen®*1, Huina Mao?!, Xiaojun Zeng®
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& Schoel of Computer Seience, Unlversicy of Manchester, Kilbur Sullding. Oxford Racd. sanchester 413 $PL Lnited Kingdom

ARTICLE INFO ABSTRACT

Arricle history: Behavioral economics tells us that emotions can profoundly affect individual behavior and decision-
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United States (GeolP) Percentage Contribution of all Internet Traffic
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Europe as Weighted Average Percentage of Internet Traffic
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United States is growing in both absolute traffic volume and as Europe also growing as weighted average
a weighted average percentage of Internet traffic

(Grew from 40% to 50% by average aggregate traffic volume in 2011)
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Everything But HTTP is Declining

Top 50 Applications as Percentage of All Internet Trafifc
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= |n 2008 many different Internet applications / protocols
= By 2010, majority of Internet traffic comes from 50 apps
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Changing Geography of Internet Traffic

Representative Traffic from European Countries
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